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laska legalized adult-use 
marijuana in 2014 and successfully 
launched licensing in 2016. 
Alaska’s marijuana market is 
rapidly evolving and developing 
into a stable, flourishing industry. 
Due to the state’s small population 
base, with fewer than 1 million 

residents, there have been concerns regarding the ability 
of the market to absorb all the 
marijuana produced in the 
currently uncapped licensing 
system. However, Alaska’s 
wholesale price of bud has 
remained resilient: depending 
on THC/CBD content, the 
average wholesale price for 
flower ranges from $2,000 per 
pound to $4,300 per pound, 
with many boutique cultivators 
able to wholesale toward the 
higher end of the price spectrum. 
This has spurred much-needed 
localized economic activities and 
has provided many Alaskans 
with self-supporting income for 
themselves and their small crew 
of employees. Larger cultivators 
are selling in the mid-range of the price spectrum and 
venturing out into retail and manufacturing.

Currently, there are approximately 231 operating cultivators, 
138 retailers, 45 manufacturers (including both concen-
trate-only licenses and product manufacturing licenses) and 
four testing facilities.  The market is currently very healthy, 
but if the licensing does not get capped and limited in early 
2021, the regulated market may become oversaturated.

Legal Overview
By Ja n a D. We lt z i n

A Onsite consumption was approved by the Marijuana 
Control Board in March 2019, and several retailers are 
opening onsite consumption venues. In Anchorage, 
only onsite consumption of edibles is allowed, where-
as in Fairbanks, inhalation and edibles are permitted. 
Consequently, Anchorage has yet to see the develop-
ment of an onsite consumption cafe. However, in plac-
es like Fairbanks, companies like Good Titrations are 
developing swanky inhalation lounges, equipped with 

a full-scale restaurant for its 
clientele.

The Alaska marijuana industry 
has been a shining star in the 
state’s recent economic down-
turn due to declining oil pric-
es. The industry has generated 
more than 7,300 plant-touch-
ing jobs since its inception, 
in addition to ancillary jobs 
like contractors, architects, 
accountants, etc. The Alaska 
marijuana industry is steadily 
growing, thriving and becom-
ing a real source of revenue for 
the state and for the communi-
ties. Responsible local leader-
ship, industry leadership and 

community support will determine the longevity and 
health of the market in the long term. 

Jana D. Weltzin is the owner of JDW Counsel, a boutique law 
firm based in Anchorage, Alaska, that represents over 100 
licensed marijuana companies in Alaska and Arizona. She 
has been immersed with marijuana licensing, compliance, 
land use permitting, and corporate law since early 2013, 
and is widely recognized as an expert in the field.

The industry has 
generated more 

than 7,300 plant-
touching jobs since 

its inception
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Marijuana Venture’s ongoing series on every legal 
market in the United States explores the ever-chang-
ing rules and regulations, market trends, demo-

graphics, business leaders and more for each state that 
has legalized recreational marijuana. This month takes us 
to the Last Frontier and quite possible the most unique state 
where cannabis is legal: Alaska. 

Alaska has long taken an out-of-sight, out-of-mind legal 
stance on cannabis, dating back to the Ravin v. State court 
decision in 1975 that determined the right to privacy en-
shrined in the state constitution protects adults’ ability to pos-
sess a small amount of marijuana in their home for personal 
use. Even prior to that landmark court ruling, Alaska has 
decriminalized and recriminalized cannabis multiple times 
in the past 45 years. The state officially legalized medical 
marijuana through a ballot measure in 1998, but residents 
rejected bills to fully legalize cannabis in 2000 and 2004, 
before finally succeeding with Measure 2 in 2014, making it 
the fourth state to allow recreational sales. 

Today, Alaska’s burgeoning cannabis industry reaches 
nearly every corner of the state’s massive and awe-inspir-
ing 663,000-square-mile expanse. 

Next month, Marijuana Venture will look at Northern Califor-
nia (April), followed by Southern California (May), Neva-
da (June), Massachusetts (July) and other states in future 
months. For information about upcoming issues or to learn 
about advertising and sponsorship opportunities, email 
Editor@ MarijuanaVenture.com.

SPECIAL THANKS

A special thanks to all the sponsors who helped make this 
issue possible: AK Slow Burn, AM Delight, Bad Gramm3r, JDW 
Counsel, Moose Garden, Nature’s ReLeaf, Rosie Creek Farm, 
Scorpion Grass and The Stoney Moose. 

ABOUT MARIJUANA VENTURE

Marijuana Venture is a leading 
business magazine focused on the 
legal cannabis industry in North 
America. Marijuana Venture is 
published monthly and distributed to 
subscribers and through bookstores 
and newsstands in the United States. 
For more information or to subscribe, 
visit MarijuanaVenture.com or call 
425-656-3621.

Copyright 2021 by Marijuana Venture.
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Alaska: Buzz-worthy

In some ways, the pandemic has actually brought the state’s 
industry closer together — despite the massive distance between 
businesses and the social distancing requirements. 

When the pandemic closed many government offices to the 
public, the Alcohol & Marijuana Control Office and the Marijuana 
Control Board moved some of their public meetings to Zoom, 
using an online conference format to allow people to listen to 
regulators and industry officials, as well as provide testimony 
on the issues at hand. The public Zoom meetings successfully 
brought in many businesspeople that otherwise wouldn’t have 
been able to attend, due to the time constraints of traveling to 
Anchorage or Juneau for a public meeting.

ZOOMING INTO THE  FUTURE
POWER HUNGRY. . . . . . . . . . . . .

Growing indoors is a costly venture in Alaska, which 
has the fourth-highest industrial electricity rates in the 
nation, behind Rhode Island, California and Hawaii. 
The state’s average rate for commercial operators is 15.75 
cents per kilowatt hour (kWh), which is 134% higher than 
the national rate of 6.72 cents/kWh, but still considerably 
lower than Hawaii’s rate of 23.38 cents/kWh. Normally, 
Alaska is second only to Hawaii in terms of industrial 
electric costs, but Rhode Island’s rate of 16.05 cents/kWh 
and California’s rate of 16.02 cents/kWh narrowly beat 
out Alaska during 2020. Nevada has the lowest industrial 
rate at 2.88/kWh, while indoor growers in Washington 
and Oregon also have favorable lighting costs at 5.62 and 
5.87 cents/kWh, respectively.

• • • By Garrett rudolph

S U RV IV ING 2 0 2 0 . . . . . . . . . . .
With a population of just over 700,000, Alaska’s 
cannabis businesses rely heavily on the annual influx of 
more than 2 million visitors to the state. Yet, in a year 
without tourists that decimated many other sectors of the 
economy, Alaska’s cannabis industry managed to survive 
and set itself up for success in the years to come. 
Surprisingly, cannabis sales didn’t decline. In fact, the 
demand from in-state residents has been high enough to 
create a slight shortage on the market. 
“This means our Alaska residents were trying to cope 
with 2020, and perhaps they’re turning to cannabis 
where they hadn’t before,” says Lacy Wilcox, president of 
the Alaska Marijuana Industry Association (AMIA). “And 
maybe people are turning to the legal market instead of 
the black market.”
At the onset of the COVID pandemic, the first fight was for 
cannabis businesses to be considered essential and allowed 
to stay open — “We were pretty sure we wouldn’t be,” says 
Wilcox — because Alaska’s political leaders lean more 
conservative than other states that have legalized cannabis. 
Passing that test, the next obstacle was for businesses to 
comply with COVID mitigation protocols. 
But most businesses rolled with the trials and tribulations 
and managed to stay afloat. 
“All things considered, 2020 hasn’t been terrible for the 
industry,” Wilcox says. “And we’re really, really grateful 
that we got to be here for Alaskans to help them cope with 
this crazy year.”

. . . . . . . . . .GROWING NUMB ERS
Despite the pandemic, Alaska’s cannabis industry continues to 
grow with each passing month as more and more businesses 
continue to open. 

With one month still to be counted, the state Department of 
Revenue reported $24,968,021 worth of taxable marijuana 
transferred or sold by cultivators in 2020 — an increase of $3.3 
million over 2019. 

“This last year — with the pandemic and all the stimulus money 
going around — was a real high-point for a lot of companies,” 
says Eric Riemer, CEO of The Stoney Moose. “The price of 
flower was up, and there was a real scarcity in the state.”

Tax revenue generated by the industry has increased in every 
quarter except one, since the state began tracking sales in 
October 2016.

Although the state is in its fifth year of legal cannabis sales, the 
industry is still in its infancy compared to Colorado, Oregon 
and Washington, the only three states to begin adult-use sales 
before Alaska. Alaska legalized medical marijuana in 1998 and 
has long been cannabis-friendly with its rules and enforcement, 
but prior to the passage of Measure 2 in 2014, the state didn’t 
have a true commercial industry like other Western states.

Wilcox says the state has done an excellent job of bringing 
unregulated growers into the legal fold, and consumers have 
been rewarded with top-quality cannabis from craft growers 
who have been mastering their techniques for years. 

“Way to go Alaska!” she says. “You guys are putting your skills 
to good use.”

““AALLLL  TTHHIINNGGSS  CCOONNSSIIDDEERREEDD,,  22002200  HHAASSNN’’TT  BBEEEENN  TTEERRRRIIBBLLEE  
FFOORR  TTHHEE  IINNDDUUSSTTRRYY..  AANNDD  WWEE’’RREE  RREEAALLLLYY,,  RREEAALLLLYY  
GGRRAATTEEFFUULL  TTHHAATT  WWEE  GGOOTT  TTOO  BBEE  HHEERREE  FFOORR  AALLAASSKKAANNSS  TTOO  
HHEELLPP  TTHHEEMM  CCOOPPEE  WWIITTHH  TTHHIISS  CCRRAAZZYY  YYEEAARR..””
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THE  B IGGER P ICTURE . . . . . . . . .
At the federal level, the SAFE Banking Act is of particular 
interest to cannabis businesses in Alaska, but while the goal 
of federal decriminalization is appealing from the perspective 
of social justice, it also raises plenty of concerns about the 
viability and future of Alaska’s home-grown industry, which 
has allowed many mom-and-pop businesses to thrive. 
“I can see a big question mark on the horizon as far as federal 
decriminalization goes,” Riemer says. “Moving cannabis from 
the Schedule I list will open a world of access for cannabis 
businesses and allow us a lot of growth by easing our tax burden 
and opening up the banking system for us to get loans. However, 
I do worry about the influence and influx of outside money and 
product flowing from the Lower 48 to Alaska.”
If interstate commerce were to be allowed, it would have the 
potential to ruin Alaska’s cultivation economy — and many 
state residents and businesspeople don’t like the idea of the 
market being flooded with cannabis grown out of state. 
“And I don’t want to see hard-working Alaskan small-business 
owners who poured their blood, sweat and treasure into their 
business get swallowed up or pushed aside by out-of-state big 
money producers/corporations,” Riemer adds.

GOAL S  FOR  20 21. . . . . . . . . . . . .
Looking at the rest of 2021, the AMIA is continuing to lobby for 
reform at both the state and national level, though speaking to 
federal legislators about cannabis has been exceedingly tough 
because of the pandemic.
The state’s weight-based wholesale tax is one of the primary 
targets for reform. Increasing opportunities for banking is 
another.
“We’re going to continue to lobby our governor to see if he can 
give some assurances, kind of like the governor of Colorado 
did, to offer a little bit of defense or safe harbor to bankers and 
have a conversation about credit unions like Colorado,” Wilcox 
says. “And we’re going to just keep pushing on our people here 
to get us some access to banks, because it’s a long way to travel 
and it’s even harder when you’re traveling with that much cash. 
It can be super uncomfortable.”
However, that cash from the cannabis industry — especially 
during a time when other Alaskan industries have been put 
on ice — helps keep policy makers accountable to marijuana 
businesses. As the industry has developed, legislators have 
begun to recognize it as a “real, living, breathing industry.”
“We’re becoming a force,” Wilcox says. “We can walk into the 
Capitol now and they’re looking at us like a tax-paying industry 
and not just a bunch of stoners.”

http://phreshpicks.com
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63%

Total marijuana tax revenue since 2016

• $68,645,072 •

Alaska’s tax structure is unlike any other 
cannabis-legal state in the country, with a 
weight-based tax on cultivation, rather than 
a tax at retail or taxes throughout the sup-
ply chain, meaning taxes collected by the 
state do not equate directly with cannabis 
sold at retail. Cultivators pay $50 per ounce 
of flower, $25 per ounce of immature, 
seedy or malformed flower, $15 per ounce 
of trim and $1 per clone.

Despite the lack of tourists in 
2020, Alaska’s cannabis industry 
actually enjoyed a record-setting 
year, with nearly $25 million worth 
of taxable marijuana reported 
by the state of Alaska, including 
$2.6 million in July alone, the 
highest tax revenue month ever. 
Pre-pandemic, the record was $2.1 
million in October 2019. 

In 2017, 2018 and 2019, October 
was the top reported month for 
marijuana tax revenue, with each 
year hitting a new record at that 
time. In 2020, October was the 
second-highest revenue month, at 
$2,581,021. Meanwhile, February 
is at the other end of the spectrum, 
reporting the lowest tax revenue of 
the year in 2018, 2019 and 2020. 

Trick or Treat Paid By Weight Record Growth

Alaska: Market Trends

Licensed Businesses
418

Total grams of flower
50.1 MILLION

Plant-touching jobs
7,300+

73.0%
Bud

8.5% 
Immature, 

malformed or 
seedy bud

18.4%
Trim

TAX 
BREAK-
DOWN

0.1% 
Clones

JDW, LLC

http://jdwcounsel.com
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With 53.2% of the vote, Measure 2 
passes and Alaska finally legalizes 
the recreational use of cannabis. The 
measure allows for state-regulated dis-
pensary sales and sets in motion the 
modern industry that is thriving today.

Going directly against two previous 
court rulings, the Republican-led 

Alaskan Legislature recriminalizes 
possession, making one ounce a 
misdemeanor punishable by up 

to 90 days in jail and one to four 
ounces a misdemeanor punishable 

by up to a year in jail.

A second attempt at legalization 
fails when only 44.3% of voters cast 
their ballots in favor of Measure 2.

In Noy v. State, the Alaska Court of 
Appeals would overturn a posses-

sion conviction, reaffirming the 1975 
ruling in Ravin v. State.

Measure 5, an attempt to legalize 
the recreational use of cannabis, 
only gains 40.9% approval and fails 
to pass.

Voters in Alaska approve Measure 
8 to allow medical marijuana use, 
with 58.7% of voters approving the 
measure that allows patients with 

a doctor’s note to possess up to an 
ounce or grow six plants.

Alaska’s first legal cannabis 
dispensary, Herbal Outfitters, opens 

on October 29 in Valdez.

Alaskan voters approve Measure 2, re-
criminalizing cannabis possession and 
use, even in the home, and imposing 
a penalty of up to 90 days in jail and 
a $1,000 fine for possession.

Timeline of Events

Alaska becomes the first state to 
decriminalize cannabis, making 

possession a $100 fine. In addition, 
the state supreme court ruled 
in Ravin v. State that the state 
constitution’s right to privacy 

includes the use and possession of 
marijuana in the home. 1990

2014

2000

2004

1975

1998

2016

2003

2006

Alaska becomes the first state 
to allow the licensing of on-site 
consumption lounges.

2019
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Geographic 
challenges

• • •
WWhen it comes to the challenges of 

transporting cannabis products 
across the state, to testing labs, 
processors and retailers, Alaska is in a 
league of its own. 

Not only is Alaska massive beyond 
comprehension — nearly 1,500 miles 
from its northwestern tip to the 
southeastern straits and islands that 
make up the Alaskan Panhandle — but 
many communities are landlocked, only 
accessible by boat or by plane. 

For businesses in Anchorage or 
Fairbanks, it’s easier to get their 
products to market, but many businesses 
in other parts of the state have to be a 
little more creative. 

“What I can say is that the challenge 
is significant,” says Alaska Marijuana 
Industry Association president Lacy 
Wilcox. 

And as Alaska’s industry has grown, 
surpassing 400 licensees in 2020, 
businesses are popping up in even some 
of the most remote parts of the state. In 
September 2020, state officials signed off 
on the first cannabis retailer in Utqiaġvik 
(formerly known as Barrow), making 
Buds Below Zero the northernmost 
cannabis business in the United States. 

“The industry is really starting to fulfill 
the geography of this giant place,” 
Wilcox says.

In addition to being the northernmost 
city in the country, Utqiaġvik has both 
the longest and shortest amount of 
daylight. When the sun rises in mid-
May, it doesn’t set for three months. And 
when it sets in late November, it doesn’t 
rise again for almost two months.

“The industry is 
really starting to 

fulfill the geography 
of this giant place.”
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11..  AAnncchhoorraaggee
Population: 291,845  |  Largest City: Anchorage
Licensed cannabis businesses: 91

22..  MMaattaannuusskkaa--SSuussiittnnaa
Population: 106,438  |  Largest City: Wasilla 
Licensed cannabis businesses: 112

33..  FFaaiirrbbaannkkss  NNoorrtthh  SSttaarr
Population: 95,898  |  Largest City: Fairbanks
Licensed cannabis businesses: 72

44..  KKeennaaii  PPeenniinnssuullaa
Population: 58,367  |  Largest City: Soldotna
Licensed cannabis businesses: 69

55..  JJuunneeaauu
Population: 31,986  |  Largest City: Juneau
Licensed cannabis businesses: 19

*Cannabis sales per capita are based on 
average monthly sales for FY2020.

656,425 sq. mi
Alaska is home to an incredible 2,670 islands, 
as well as 3 million lakes, 3,000 rivers, 
100,000 glaciers, 100 volcanoes and 39 
mountain ranges dispersed across its 656,425 
total square miles (570,374 of which is land).

Did You Know?

PPooppuullaattiioonn
RANK: 49
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and Washington, D.C.

732K
RANK: 8
Comparable to New 
Hampshire and Washington

MMeeddiiaann  HHoouusseehhoolldd  IInnccoommee

$74,346
RANK: 1
More than twice the 
size of Texas

GGeeooggrraapphhiicc  AArreeaa
665,384
square 
miles

ALASKA: 
Great Land

The giant state of Alaska has more than 6,640 
miles of coastline — more than the rest of the 
United States combined. Including its islands, 
Alaska has nearly 34,000 miles of shoreline. 

5 most populated boroughs

Of the 20 highest 
peaks in the U.S., 17 

are located in Alaska, 
including Denali, the 

tallest mountain in 
the country at over 

20,000 feet.

PPooppuullaattiioonn MMeeddiiaann  HHoouusseehhoolldd  IInnccoommee GGeeooggrraapphhiicc  AArreeaa

At its closest 
point, Alaska 
is separated 
from Russia 

by about 

50 miles 
of ocean.

Eligible Alaskans receive an 
annual dividend from the 
Alaska Permanent Fund, a 

legislatively controlled fund 
based mostly on oil revenue. 

Full-time residents 
receive an average of 

$1,600/year (the all-time 
high was $3,269 in 2008). 

The largest 
salmon ever 

caught was from 
Alaska’s Kenai 

River, weighing 
in at more than 

97 pounds. 

On average, 
the Northern 

Lights can 
be seen 

243 days 
a year in 

Fairbanks. 

Alaska: AT A GLANCE
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938 miles
The Iditarod sled dog race covers 938 miles 
from Anchorage to Nome. It is the largest 
sporting event in Alaska and the most well-
known dogsled race in the world. 

20,310 Feet
At 20,310 feet, Denali is the tallest mountain 
in the United States, standing more than 
2,000 feet above the next highest peak, Mount 
Saint Elias, about 400 miles to the southwest.

2.3 million
Tourism is one of the most important 
industries in Alaska, with about 2.3 million 
visitors expected each year. In 2018, more 
than $1.4 billion in payroll was created by 
the tourism industry (1 in 10 jobs in Alaska), 
and visitors spent approximately $2.2 billion 
at local businesses like restaurants, hotels, 
outdoors activities and even cannabis retailers. 

10 Peaks
Alaska has the 10 highest peaks in the United 
States, ranging from the legendary Denali at 
No. 1 to Mount Hunter at No. 10 (14,573 feet). 
Only Alaska, California, Colorado and Wash-
ington have peaks higher than 14,000 feet.

10

Bad Gramm3r

http://badgramm3r.com


28    MARIJUANA VENTURE   |  MARCH 2021

Ameri-Span

MARIJUANA VENTURE   |  ALASKA FEATURE

656,425 sq. mi
Alaska is home to an incredible 2,670 islands, 
as well as 3 million lakes, 3,000 rivers, 
100,000 glaciers, 100 volcanoes and 39 
mountain ranges dispersed across its 656,425 
total square miles (570,374 of which is land).

ALASKA: Great Land
The giant state of Alaska has more than 6,640 
miles of coastline — more than the rest of the 
United States combined. Including its islands, 
Alaska has nearly 34,000 miles of shoreline. 

938 miles
The Iditarod sled dog race covers 938 miles 
from Anchorage to Nome. It is the largest 
sporting event in Alaska and the most well-
known dogsled race in the world. 

20,310 Feet
At 20,310 feet, Denali is the tallest mountain 
in the United States, standing more than 
2,000 feet above the next highest peak, Mount 
Saint Elias, about 400 miles to the southwest.

2.3 million
Tourism is one of the most important 
industries in Alaska, with about 2.3 million 
visitors expected each year. In 2018, more 
than $1.4 billion in payroll was created by 
the tourism industry (1 in 10 jobs in Alaska), 
and visitors spent approximately $2.2 billion 
at local businesses like restaurants, hotels, 
outdoors activities and even cannabis retailers. 

10 Peaks
Alaska has the 10 highest peaks in the United 
States, ranging from the legendary Denali at 
No. 1 to Mount Hunter at No. 10 (14,573 feet). 
Only Alaska, California, Colorado and Wash-
ington have peaks higher than 14,000 feet.

10

http://ameri-span.com


SevenPoint Interiors

http://sevenpointinteriors.com

